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Except for the historical information contained herein,
statements in this presentation and the subsequent
discussions, which include words or phrases such as
"will", "aim", "will likely result", "would", "believe", "may",
"expect", "will continue", "anticipate", "estimate",
"intend", "plan", "contemplate", seek to", "future",
"ob jec t ive" , "goal" , " l ikely", "project" , "should" ,
"potential", "will pursue", and similar expressionsof such
e x p r e s s i o n s m a y c o n s t i t u t e " f o r w a r d - l o o k i n g
statementsñ. These forward looking statements involve a
number of risks, uncertainties and other factors that
could cause actual results to di ermaterially from those
suggested by the forward - looking statements. These
risks and uncertainties include, but are not limited to our
abil ity to successfully implement our strategy, our
growth and expans ion plans, obta in regu la tor y
approvals, our provis ioning policies, technologica l
changes, investment and business income, cash þow
projections, our exposure to market risks as well as other
risks. The Company does not undertake any obligation to
update forward -looking statements to reþectevents or
circumstancesafter the date thereof.
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COMPANY OVERVIEW
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APOLLO PIPES AT A GLANCE

Among theTop10  

leading PVC pipe  

manufactures in India

1,25,200 MTPA

Capacity

5
ManufacturingPlants

600+
ChannelPartners

1500 +

SKUõs

13%
5-year Sales 

Volume CAGR

27%
5-year Revenue 

CAGR

26%
5-year Net 

Profit CAGR
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FY22 AT A GLANCE

75.5 Cr
Cash Profit

22% YoY increase

49.8Cr.
PAT

12% YoYincrease

53,849MT

Sales Volume  

14% YoYincrease

`

93.4Cr.
EBITDA

26% YoYincrease

11.9%
EBITDA Margin

784.1Cr.
Revenue  

51% YoYincrease
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Q4FY22 AT A GLANCE

22.8 Cr
Cash Profit

1% YoY increase

15.6Cr.
PAT

16,409MT

Sales Volume  

26% YoYincrease

`

28.4Cr.
EBITDA

5% YoYincrease

11.5%
EBITDA Margin

247.5Cr.
Revenue  

42% YoYincrease
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PRESENCE ACROSS SECTORS

Apollo Pipes - Key FocusArea
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PRODUCT PORTFOLIO

DiversiýedBasket of 1,500+ Products

uPVC Piping System

uPVCPipes& Fittings | uPVCColumn Pipes | SWRDrainage Pipes | uPVCPressurePipes  
Well CasingPipes | Underground Drainage Pipes

CPVC Piping System

CPVCPipes& Fittings

Bath Fittings

Faucets | Hand And Head Showers | Health Faucets  
Cistern | Seat Covers | Allied Products | Bathroom Accessories

SOLVENT CEMENT

Solvent Cement Water Tanks

Water TanksHDPE Piping System

HDPE Pipes &  
Sprinkler System
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SUCCESS MILESTONE

Robust 5-year CAGR
(FY17 ðFY22)

13% 25% 26%
Growth in SalesVolume GrowthinEBITDA Growth inPAT

2020 -21
ÅConcluded the  strategic 

acquisition of  Kisan 

Mouldingsõ  manufacturing 

unit in  Bengaluru

ÅSuccessful listing of  

Companyõs shares on  NSE

ÅStarted Manufacturing

Water tank, Solvent, Bath 

Fittingsand faucets

2019
ÅConcluded promoter  

infusion of Rs. 142 crore 

throughissuance  of Equity 

Shares and  fully 

convertible  warrants on  

Preferentialbasis

202 1-22
ÅCommissioned the Raipur 

plant to tap Central and 

Eastern India markets



Tiger Shroff Appointed as Brand
Ambassador

Social Media campaign launched 
in Q3FY22 continue to garner 
good response

TV Commercial launched on 
May 2, 2022

Watch the commercials

Water Tank
(On Apollo Platform)

Pipes
(On Apollo Platform)

8.9 Million Views

4.2 Million Views

9.2 Million Views

13.4 Million Views

3.4 Million Views

8.7 million Views

On Tiger Shroffôs :

Water Tank: 3 Million Views 

Pipes: 9.57k Views

Link 1 Link 2 

https://www.youtube.com/watch?v=M8QyNxs4zR0
https://www.youtube.com/watch?v=M8QyNxs4zR0
https://www.youtube.com/watch?v=M8QyNxs4zR0
https://www.youtube.com/watch?v=E36IBzZ6KX8


RaveenaTandon Appointed as 
Brand Ambassador

Social Media campaign launched 
in Q3FY22 continue to garner 
good response

Digital Campaign, Packaging 
promotions etc. 

Bath Fitting 
(On Raveenaôs

Platform)

6.8 Million Followers

8.5 Million Followers

#Amazing Everyday



Our Environment, Social, Governance and Safety Policy
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GROWTH LEVERS
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Expanding footprint in India

Proven expertise in  
complex projects

Multiple and e cient product  
o erings ï1,500+ products

Catering to multiple sectors ï
Agriculture, Water  

Management, Infrastructure

Strong and highly  experienced 
Management Team

Advanced equipment &  
technology ïcost e cient 
processes

Key Business Strength

www.apollopipes.com



Strengthening distribution network across India to  
Augment presence and improve market penetration

Pune Depot

Enjoys a  
dominant and  

leading presence 
in North India

www.apollopipes.com

Extensive  
distribution  

network  
significantly  

reduces delivery  
time to 48 hours  

(from 10-12  
days)

Tapping newer  
markets to  

reduce inventory  
cost for  

Distributors &  
Dealers

Sikandrabad
(Manufacturing  Unit)



Å Range of products manufactured at the technologically-advanced manufacturing facility at Dadri
& Sikandrabad at U.P., Ahmedabad at Gujarat & Tumkur ( Banglore) at Karnataka and Raipur 
at Chatt isgarh. 

Å LaunchedóPlasticFaucets, Taps and Showersôin the domestic market ïto drive higher brand  
visibility through New Products

Å Successfully added Water Storage Tanks  to our product Portfolio 

Diversiþed Product Portfolio with total offerings at 1, 500+,  
Aiming to achieve 2, 500+ products to the basket
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Capacity Expansion to aid long -term growth plan

1,25,200 MTPA

www.apollopipes.com

line for the value added products at 

new locations

Ahmedabad, Bengaluru and Raipur

Available Capacity



MACRO GROWTH DRIVERS
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PVC Pipe Industry

The Indian PVC pipes and ýttings market expected to register 15% CAGR during FY22 - FY26
Å The domestic plastic pipes industry size at ~ 340Bn
Å Organized players account for ~ 60% market share
Å Key features of plastic pipes against other pipes

- Lightweight
- Easeof transportation
- Longer life span

Å Keygrowth drivers:
- Governmentôspush for cleanlinessand sanitation to boost water management sector
- Increased Building of a ordablehousesand growing housing demand
- Requirement for infrastructure for irrigation and water supplies

Demand Segmentation - Domestic Industry DemandSplit- Domestic Industry

www.apollopipes.com



At the Forefront of multiple sector trends

Å Infrastructure push - plumbing 
and  distribution requirements

Å Water Management, Waste  
Management, Water Drainage 
&  Sewerage System

Å óHousing for Allô scheme and 
óSmart  Citiesô scheme to drive 
demand

Å GoI targeted construction of 20M 
and  40M houses in urban and rural 
areas,  by 2022
ü One unit in the urban area nearly  

consumes 200 kg of PVC products
ü Rural house consumes ~75kg

Urban Infrastructure & Construction Water Management Agriculture Focus

Å Rehabilitation of aging pipelines 
and  installation of new pipes in  
transportation of liquids o ers a  
signiýcant opportunity

Å Government focus on providing clean
water, clean cities with well-
organized plans for sewage removal
and e cienttransport facilities

Å National Rural Drinking Water 
Mission  (NRDWM) to create a safe 
drinking  water program

Å Improving irrigation schemes for  
farmers

Å Water Table Depletion ïincrease in  
bore well activities leading to higher  
demand of larger diameter pipes

Å Increase in land under irrigation for  
food production

Å Increasing agriculture focus will have
better demand for irrigation and thus
demand for PVCpipes
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FUTURE OUTLOOK
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