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Except for the historical information contained herein, i / ‘ ) Made for lite
statements in this presentation and the subsequent ) b
discussions, which include words or phrases such as

nou non non "o

"will", "aim", "will likely result", "would", "believe", "may",
"expect”, "will continue", "anticipate", "estimate",
"intend", "plan", "contemplate", seek to", "future",
"objective", "goal", "likely", "project", "should",

"potential”, "will pursue", and similar expressionsof such
expressions may constitute " forward- looking
st at e m&hesedofiward looking statements involve a
number of risks, uncertainties and other factors that
could causeactual resultsto d i  reaterially from those
suggested by the forward-looking statements. These
risks and uncertainties include, but are not limited to our
ability to successfully implement our strategy, our
growth and expansion plans, obtain regulatory
approvals, our provisioning policies, technological
changes, investment and business income, cash p o w
projections, our exposure to market risks as well as other
risks. The Companydoesnot undertake any obligation to
update forward-looking statements to r e p eseents or
circumstancesafter the date thereof.
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APOLLO PIPES AT AGLANCE

it (N

Among the Top 10
leading PVC pipe 1 ’ 25 12 OO MTPA

manufactures in India Capacity

@2 b

1500+ 13%

SKUb s 5-year Sales
Volume CAGR
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Manufacturing

Plants

|It@
21%

5-year Revenue

CAGR
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600+

Channel Partners

4il

30 %

5-year Net
Profit CAGR



Q2FY22 AT AGLANCE
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ceE=
208.2 Cr.
Sales Volume

26 Cr.
Revenue
18% YoYincrease

EBITDA
69% YoY increase

67% YoY increase
[ |

I Ite
12.5% 14.1 Cr. 20.2 Cr
EBITDA Margin PAT
~Flat YoY

48% YoY increase

Cash Profit

49% YoY Increase
www.apollopipes.com



PRESENCE ACROSS SECTORS
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Agriculture Segment

LS

*Casing pipes
*Drip irrigation &
*Sprinkler system

*Bore well pipes

wy

¢

Water Management Construction Segment
Segment

*Sanitation & Sewage pipes
*Hot & cold potable water *Plumbing Pipes

distribution &

transportation

*Residential, commercial

installations

Apollo Pipes- Key FocusArea

APLAPOLLO
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Made +or life
28]
[ ]
Oil & Gas Segment Telecom Ducting
Segment

*Conveying edible oils
and chemicals &
corrosive fluids

www.apollopipes.com



PRODUCT PORTFOLIO APLAPOLLO

. L PIPING SYSTEMS
Di v er 8Baskeeod 1,500+ Products Made 4or like

uPVC Piping System CPVC Piping System
)

‘\'//';T'.iy‘ 3

uPVCPipes& Fittings | uPVCColumn Pipes| SWRDrainage Pipes| uPVCPressurePipes CPVCPipes& Fittings
Well CasingPipes| Underground Drainage Pipes
HDPE Pipng System

HDPEPipes & Faucets | Hand And Head Showers | Health Faucets SolventCement Water Tanks
Sprinkler System Cistern | Seat Covers | Allied Products | Bathroom Accessories

www.apollopipes.com



SUCCESS MILESTONE

2005-10

2000

Commercial PVC pipe

manufacturing operations.
*  Established 3600 MTPA in

Sikandercbad, U.R.

Started monufacturing
HCPE pipes
Setup new plant at

Dadri-UP of capacity -

21000 MTPA

1st Company to start
manufacturing of
patented uPVC column
pipes in MNorth India

2013-15

+  Started menufocturing

uPVC Plumbing Pipes
fittings with 180 MTPA
capacity

Commenced CPVC
Pipes & fittings using
Kemone, France resin
Started manufocturing
uPVC agri and SWR
fittings.

——

2017

2016

First in North India to
install 200kg /hr PVC
extension line

* Expaonded capacity by
10,000 MTPA

+  Took total available
capacity to 50,000 MTPA

Largest plastic piping
solution company
Installed capacity of
molding division
enhanced to 2,700 MTRA
4

2018

Purchased a land with
building in Moida to
develop Apollo Pipes
Corporate office

* Introduced o brand new
product range of
faucets, taps, showers
and accessories

2019

A Concluded - promoter
infusion of Rs.142 crore
through issuance of
Equity Shares and fully
convertible warrants  on
Preferential - basis

Robust 5-year CAGR
(FY17 8 FY21)

13%

Growthin SalesvVolume

25%
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2020 -21

A Concluded the strategic
acquisition of Kisan
Moul di ngsd man
unitin Bengaluru
A Successfullisting of
Companyds shar e:
A Started Manufacturing
Watertank, Solvent, Bath
Fittings andfaucets

GrowthinEBITDA  Growthin PAT
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Our Environment, Social, Governance and Safety Policy

¢ Cost Savings and Energy conservation are one of the key focus areas for
Apollo Pipes
— Installed rooftop solar plant at Dadri for optimum utilsation of energy
— Evaluating opportunities to install rooftop solar plants at Ahmedabad and
Bengaluru in the near future
- Organized various awareness programmes for Shop-floor manpower to
ensure optimum utilization of energy across plants
— Complete in-house set-up for re-use of Polymer Waste ensuring nil
environmental pollution
* Social Welfare of the Society
— Funds and efforts towards Education and Welfare of orphaned and
abandoned children and Health Care of the unprivileged
— Associated with Bharat Lok Shiksha Parishad (“BLSP™) and FCS Foundation to
include scholarship programme for meritorious students who are socially
backward and under-privileged
* Effective safety policy and regular safety audits conducted regularly
- RO and water softening plant facilitating safe consumption of water

- Regular workshops & training for machine operations / handling & safety

Mechanized Finished Goods movement

- Usage of masks and safety gears for plant personnel

¢ Highest standards of corporate governance practices
— Maintains high levels of transparency, accountability in all
its interactions with its stakeholders including shareholders,
employees, lenders and the government

www.apollopipes.com
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Catering to multiple sectors i
Agriculture, Water
Management, Infrastructure

Expanding footprint in India

Proven expertise in
complex projects

Strong and highly experienced
Management Team

Advanced equipment &
technologyicost e c/li ent
processes

Mul tiple and
o er ii 4,§08+ products| () O

www.apollopipes.com



Strengthening distribution network across India to

Augment presence and improve market penetration APLAPOLLO
PIPING SYSTEMS
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Enjoys a
dominant and
leading presence Dadri
in North India Extensive SN 1 {Manutacturing Unit-l)

distribution L
'&“H,M

Delhi/NCR
Head pffice

network
significantly
reducesdelivery
time to 48 hours I
(from 10-12 ‘
days)

Tapping newer
markets to
reduce inventory {Manufacturing Unit)

Ahmedabad

Manufacturing Unit)

cost for
Distributors & Pune Depot
Dealers

Bengaluru
(Manufacturing unit)

') Established Market Presence
I Tapping New Markets
www.apollopipes.com



Product Portf olli560+wi t h t ot of fer

Diversi ped
Aiming to achieve 2,500+ products to the basket APLAPOLLO
PIPING SYSTEMS

Made for life
A Rangeof products manufactured at the technologically-advanced manufacturing facility at Dadri
& Sikandrabad at U.P., Ahmedabad at Gujarat & Tumkur (Banglore) at Karnataka and Raipur

at Chattisgarh.
A Launched6 P | aFauceéts;Tapsand S h o w eirrtse@omestic market i to drive higher brand

visibility through NewProducts
A Successfully added Water Storage Tanks to our product Portfolio

/‘—' ~
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Capacity Expansion to aid long -term growth plan APLAPOLLO

PIPING SYSTEMS

Made +or life
oo

Available Capacity
1,25 ,200 MTPA

Aim to deliver a healthy Primary focus to improve
25%+ CAGR th 13 utilization at Dadri, .
1 Ve e e Ahmedabad, Bengaluru and Raipur
years
Establishing a manufacturing Undertaking brownfield
line for the high-margin expansion at Dadri facility to

Fittingsd product at E a scttee tp sirongldemdnd a
\_/ scenario in North

www.apollopipes.com
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PVCPipe Industry

The I ndian PVC pipes and

- Lightweight
- Easeof transportation
-Longerlife span

A Keygrowth drivers:

yttings mar ket ekfected
A The domestic plastic pipes industry size at ~ 315B

A Organized players account for ~60% market share
A Key features of plastic pipes against other pipes

-Go v er n npaghfolckanlinessand sanitation to boost water management sector
-IncreasedBuildingofa o r d hobdesand growing housingdemand
- Requirementfor infrastructure for irrigation and water supplies

Demand Segmentation - Domestic Industry

Others, 5%

Sewerage,
12%

Irrigation,
45%

Plumbing,
38%

www.apollopipes.com

DemandSplit- Domestic Industry

Replacement

Demand,
35%
New
Demand,
65%

APLAPOLLO
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At the Forefront of multiple sector trends APLAPOLLO
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Urban Infrastructure & Construction Water Management Agriculture Focus

\\
A Infrastructure push - plumbing A Rehabilitation of aging pipelines A Improving irrigation schemes for
and distribution requirements and installation of new pipes in farmers
A Water Management, Waste transportation of | iAqWwated Sable Degletisn iancrease in
Management, Water Drainage signiycant opportuni t lyre well activities leading to higher
& Sewerage System A Government focus on providing clean demand of larger diameter pipes
A 6Housing for Al Il & schwaeg alead cities with well- A Increase inland under irrigation for
6Smart Citiesod schemaganized glans Yoe sewage removal food production
demand and e c i dransport facilities A Increasing agriculture focus will have
A Gol targeted construction of 20M A National Rural Drinking Water better demand for irrigation and thus
and 40M houses in urban and rural Mission (NRDWM) to create a safe demand for PVCpipes
areas, by 2022 drinking water program

U One unit in the urban area nearly
consumes 200 kg of PVC products
U Rural house consumes ~75kg

www.apollopipes.com
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Focus Areas for FY21-22

@

. Strengthen
foothold in
existing
' markets of
North and
Western India

www.apollopipes.com

ﬁé

Undertake a
phase-wise
capacity
expansion at the
existing facilities
over the next
few quarters
Successfully
integrate
inorganic
acquisition in
the South

\

. Penetrate and

Register solid

growth in establish
volumes i footprint into
targeting neighboring
volume growth markets in
Central and

of around 25%+
EasternIndia

CAGR

\
f/

APLAPOLLO

I

Improve
utilization at
the existing
manufacturing
plants at Dadri

and

Ahmedabad

\
f/
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&

Undertake
various brand
building
exercises and
establish
stronger brand
recall in the
established
markets of
North and
Western India
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Financial Trend
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28,941

(5 Yr.CAGR-13%)
Volume (Tons)

44,692 47,333

39,823

33,707

(5 Yr.CAGR-25%)
s EBITDA (RS. Cr) === EBITDA Margin (%)

FY17 FY18 FY19 FY20 FY21 HI1FY22
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24,920

FY17 FY18 FY19 FY20 FY21  H1FY22

16%

- 14%

12%

10%

(5 Yr.CAGR-21%)

Revenue (Rs. Cr)

518
408

362

FY17 FY18 FY19 FY20 FY21 H1FY22

(5 Yr.CAGR-30%)

PAT (Rs.Cr)
44

28
22 24 23

16

FY17 FY18 FY19 FY20 FY21  HiFY21



